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This is local social action.
This guide contains action-based campaigns that will help you develop a plan and 
take action on the local issues you’re passionate about. Each campaign includes an 
introduction to an issue and why it is important, as well as ideas to help you make an 
impact. Our ready-made campaigns will help you set goals, plan your actions and 
reflect on your successes! 

At the end of the year, scroll through the pages and feel proud of the difference you’ve 
made in your local community. This one is for you. So fill it up, get inspired and start 
changing the world! 

Get ready  
to take  
local action.
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HOW TO USE THIS GUIDE

How to Use This Guide
First, use the Exploring Issues webpage to learn more about local issues in your community 
and discover a cause you want to take action on. Once you decide on the issue, you’re ready to 
choose your campaign and turn your passion into action. Each campaign is built using the 
four steps of WE Schools to help you plan your project from start to finish.

Steps of WE Schools

1. Investigate  
and Learn 
Explore local and global 
issues then set your goal.

2. Action Plan 
Develop an action plan  
for your initiative.

3. Take Action 
Implement your plan and 
reflect on your impact.

4. Report  
and Celebrate 
Present the results  
of your project.

Record and Reflect
Take time to record and reflect on your progress and impact during each step. After completing 
each campaign, contact your WE Schools Programme Manager to share how you changed  
the world.

Sustainable Development Goals
The Sustainable Development Goals (SDGs) are a universal set of 17 goals that the United Nations created to end 
poverty, protect the planet and ensure prosperity for all by the end of 2030. Each of our campaigns tie-in with the 
SDGs, which means that when you take action through WE Schools, you are joining the rest of the world in working 
towards a sustainable Earth.

Argument 
Formation

Information 
Literacy

Leadership Organisation Action 
Planning

Research  
and Writing

Critical 
Thinking

Reflection

Skills Development
The following skills will be gained throughout the campaigns and can be helpful in your schoolwork and future 
careers. Look out for these icons at the beginning of each campaign:

CAMPAIGNS

http://we.org/gb/we-at-school/we-schools/issues-backgrounders
https://www.we.org/gb/we-at-school/we-schools/campaigns/
https://www.we.org/gb/we-at-school/we-schools/campaigns/
https://sustainabledevelopment.un.org/sdgs
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CAMPAIGNS

Help champion everyone’s right to feel 
good by sharing positive affirmations 
in your school and community to build 
a network of people who truly care 
about changing lives every day.  
In partnership with Boots.

WE.org/gb/wefeelgood

Numeracy skills help us to succeed  
in every aspect of daily life. Raise 
awareness of the importance of 
numeracy and challenge attitudes to 
numbers. In partnership with KPMG.

WE.org/gb/weneednumeracy

Be an advocate for literacy by 
organising a book collection or 
becoming a reading mentor. By 
increasing access to books, you have 
the power to inspire young leaders  
to become lifelong learners.

WE.org/gb/wereadtogether

Everyone deserves a place to call 
home. Share facts about homelessness 
to challenge the damaging stereotypes 
that surround homeless people.

WE.org/gb/wewontrest

Rally your peers to take action on  
an issue in your community. Inspire 
others to volunteer and create a ripple 
effect of volunteerism. 

WE.org/gb/wevolunteernow

Become an advocate for online  
safety by coming together to raise 
awareness about the damaging 
effects of cyberbullying. 

WE.org/gb/weriseabove

Campaigns
Our local campaigns help you take action on the issues you care about in your own 
community and across the UK. Scroll through this guide to explore all the campaigns, or 
click the campaign name that sparks your interest, to be taken directly to that page.

Commit to a sustainability pledge in 
your school or community and watch 
how everyday actions can turn into 
sustainable impact. 

WE.org/gb/wegogreen

Become a champion for the outdoors 
and share the benefits of being outside 
with your friends and community. 
Transform outdoor experiences in your 
school by taking your learning outside, 
and discover real play, every day.  
In partnership with Persil.

WE.org/gb/wethriveoutdoors

Come together to collect food to help 
scare away hunger. Hold a food 
collection to donate to your local 
foodbank and raise awareness of the 
root causes of hunger.

WE.org/gb/wescarehunger

feel
good

read
together

won’t
rest

go 
green

rise
above

volunteer 
now

need
numeracy

thrive
outdoors

scare
hunger

CAMPAIGNS

http://WE.org/gb/wefeelgood
http://WE.org/gb/weneednumeracy
http://WE.org/gb/wereadtogether
http://WE.org/gb/wewontrest
http://WE.org/gb/wevolunteernow
http://WE.org/gb/weriseabove
http://WE.org/gb/wegogreen
http://WE.org/gb/wethriveoutdoors
http://WE.org/gb/wescarehunger
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feel
good

Empower  
your peers and 
community to feel 
good and do good.

A special thanks to Boots UK for working to empower a generation of 
young people to fulfil their potential.
As a proud partner of WE Schools, Boots UK champions everyone’s right 
to feel good and is committed to making a real difference locally. By 
working together, we’re empowering a generation of young people to 
fulfil their potential by developing their personal well-being and 
workplace readiness through social action. We believe that building the 
confidence, self-esteem and leadership skills of young people will lead to 
the next generation of healthier and happier active citizens.

REFLECTION    CRITICAL THINKING    RESEARCH AND WRITING

3 SUSTAINABLE DEVELOPMENT GOAL 3: GOOD HEALTH AND WELL-BEING

I N  P A R T N E R S H I P  W I T H
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FACT: Positive attitudes, 
opportunities to reflect and a 
wide supportive network can 
help protect children and young 
people’s mental health.*

INTRODUCTION

POSITIVITY +
COMMUNITY =

Feeling good about ourselves isn’t always 
easy. Pressure from television, social media 
and even peers can make it hard to feel 
special. But change starts from within—take 
time to recognise your own gifts then spread 
your positivity far and wide!

Help champion everyone’s right to feel good 
by sharing positive affirmations in your 
school and community to build a network of 
people who truly care about changing lives 
every day. When we empower others to 
celebrate their uniqueness, we create a more 
open-minded and inclusive world. And that is 
a world where real change can happen!

*Mental Health of Children and Young People in England 2017. pg 5. NHS Digital. files.digital.nhs.uk/F6/
A5706C/MHCYP%202017%20Summary.pdf

WE FEEL GOOD

https://files.digital.nhs.uk/F6/A5706C/MHCYP%202017%20Summary.pdf
https://files.digital.nhs.uk/F6/A5706C/MHCYP%202017%20Summary.pdf
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At School
• Set up an affirmation jar in 

your classroom—post positive 
messages inside and encourage 
classmates to read one when 
they need a confidence boost!

• Create a personality puzzle! 
Give each person a blank puzzle 
piece and ask them to write one 
of their strengths. Piece them 
together to show just how 
incredible your class is when 
they work together.

At Home
• Surprise members of your 

family with positive messages 
hidden around the house for 
them to find. So, if someone 
goes to make you a cup of tea, 
there’s a thank you message  
on the milk!

• On special occasions create 
personalised gifts for your 
family—show how well you 
know them, and they’ll 
appreciate your extra  
special effort.

As a Community
• Give the gift of positivity by 

creating a supportive network 
in your community. Contact a 
local community centre to set 
up regular catch-ups to help 
those who might be suffering 
with loneliness, anxiety and 
low self-esteem.

• Come together as a community 
to raise self-esteem. Set up  
a community page on social 
media and encourage people  
to share positive posts that 
celebrate your local area.*

Share positive affirmations and empower 
your peers and community to embrace 
uniqueness, feel valued and do good.

Ways to Take Action

WAYS TO TAKE ACTION

Affirmations are short, powerful 
statements that inspire you to focus on 
positive ways of thinking and acting.

WE FEEL GOOD

*We know that keeping young people safe online is a top priority, so make sure you are familiar with your school’s e-safety procedures and guidelines. 
For younger students, we recommend that your teacher creates a group social media account and manages it on behalf of your group.
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Connect With Other Campaigns

WE Read Together
Organise a book club 
exploring stories that 

feature a diverse range of 
characters with different 

skills and talents.

WAYS TO TAKE ACTION

WE Rise Above
Promote body confidence  
by challenging negative  

comments on social media  
with positive affirmations  

using the hashtag  
#WEfeelGood.

WE Volunteer Now
Lend your talents 

to local groups who 
need volunteering 

support.

WE Won’t Rest
Include messages of  

support and kindness  
in care packages for  
vulnerable people.

Mental Health Awareness 
Week
Help champion everyone’s right to feel good from 11 
May to mark Mental Health Awareness Week 2020. 
Rally your peers to become advocates for mental health.

Spread the word in your school and local community 
by sharing information in assemblies, newsletters and 
on social media. Take your action further and invite 
speakers from mental health charities to give expert 
advice in your school.

Challenge Your 
Peers
Spark a chain reaction of online positivity! 
Write or find an affirmation that has helped 
you and turn it into an image or video. 
Share it on social media and challenge three 
of your friends to do the same. Watch as 
your individual spark builds to a blaze of 
online positivity! Remember to use the 
hashtag #WEfeelGood.

feel
good

WE FEEL GOOD

https://www.we.org/gb/we-at-school/we-schools/campaigns/we-read-together/
https://www.we.org/gb/we-at-school/we-schools/campaigns/we-rise-above/
https://www.we.org/gb/we-at-school/we-schools/campaigns/we-volunteer-now/
https://www.we.org/gb/we-at-school/we-schools/campaigns/we-wont-rest/
https://www.mentalhealth.org.uk/campaigns/mental-health-awareness-week
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Get Doing
STEP 1
Investigate and Learn 
Having a positive outlook helps build motivation and 
self-esteem, and can inspire others to do the same. With 
your group, get started by taking some time to consider 
what makes you each feel happy and confident.

GET DOING

CHECKLIST
 ■ Investigate and learn with the Self-belief 

issue webpage.

 ■ Visit WE.org/gb/wefeelgood for additional 
resources and to learn more.

 ■ Create an action plan.

 ■ Put up campaign posters.

 ■ Share on social media with #WEfeelGood.

 ■ Share your impacts with your WE Schools 
Programme Manager.

 ■ Plan your WE DayX.

How can affirmations help?
When we’re empowered to feel good, it’s that much easier to do good in the world around us. Affirmations are used to 
encourage positive thinking, helping to increase our confidence and self-esteem. But, what are they and how do you 
use them?

Affirmations are designed to promote self-change in the person using them. They are written in the present tense, and 
can take the form of aspirational messages, statements to shift focus to your goals, messages to reinforce personal 
values or even reminders of what makes you special.

Just remember the 5 P’s! Affirmations are powerful, personal statements that promote positivity in the present 
moment. 

 
 
 
 
 
 
 
People use them in all kinds of ways—notes on the mirror, social media messages, or cards in their bag—the most 
important thing is that they’re read frequently. Use the space below to try writing some affirmations of your own.

There is  
no-one better  

to be than 
myself.

I am worthy  
of trust and 
respect and  

show it to others.

I act with 
commitment  
and passion.

My challenges 
bring me better 
opportunities.

For 
yourself

For a 
friend

For a family 
member

At school

In my 
community

At home

As an 
individual

WE FEEL GOOD

https://www.we.org/gb/we-at-school/we-schools/issues-backgrounders/local-self-belief/
https://www.we.org/gb/we-at-school/we-schools/issues-backgrounders/local-self-belief/
https://www.we.org/gb/we-feel-good/
https://www.we.org/gb/we-feel-good/
https://www.we.org/gb/wedayx/


11

STEP 2
Action Plan

Set Your Goal
When we lead with positivity, great things can happen. Imagine how different the world would be if everyone was 
empowered to embrace their gifts and use them to create change! The WE Feel Good campaign helps you become 
a champion for everyone’s right to feel good, and behind every successful action campaign is a team of change-
makers. Now that you know more about the power of positive thinking, decide how you will inspire others to 
believe in themselves. Encourage others to recognise what makes them special and bring them together to raise 
collective self-esteem.

How will you share affirmations with others?  

Who will you share affirmations with?  

What impact do you hope to create through your action?  

How many people will get involved with spreading positivity?  

 
Start building a community of healthy, happy individuals who are passionate about creating change. Think about 
things in your school and community that stop people feeling good, such as bullying, stress or health, and plan what 
actions your group could take to bring about positive change. From sharing affirmations on social media, to 
awareness-raising days in the community, creating a detailed action plan will help make your WE Feel Good campaign 
a success. Use the bricks below to write the different tasks your team will to do to organise an inspiring affirmation 
campaign.

GET DOING

Write social 
media posts

Create posters to 
display in the school 
and local community

Lead a school 
assembly

WE FEEL GOOD
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STEP 3
Take Action 
It’s time to start spreading positivity! Every affirmation is a confidence booster, and sharing many together makes you 
part of a huge force for good. You’re ready to take action and become a champion for everyone’s right to feel confident 
and valued.

Tip: Challenge yourself to share a new 
affirmation with your peers each day 
to spread positivity!

Share your pictures, videos, updates and favourite affirmations on social media with 
#WEfeelGood.

 
Reflect

What have you learned about yourself since the start of the campaign?

What challenges did you face during the campaign and how did you overcome them?

What impact did you make in your school and community?

How can you continue spreading positivity in your school and wider community to empower others to 
feel good and do good?

GET DOING WE FEEL GOOD
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STEP 4
Report and Celebrate 
Report
How many people were involved in your campaign?  

How did you raise awareness during your campaign?  

How did you share positive affirmations during your campaign?  

Did anyone from your local community participate in your WE Feel Good campaign? If so, how?  

 

What were some of your most powerful affirmations?  

Did you use social media to share positive affirmations? If so, how many posts did you share?  

 

Celebrate
Make sure you celebrate and share the success of your campaign, and reward yourselves for all your hard work. 

 ■ Share photos of your actions with your school, community and WE Schools Programme Manager.

 ■ Capture the highlights of your action and create a video or classroom display.

 ■ Celebrate your impacts through a class party, assembly or WE DayX.

 

Thank everyone who supported your campaign!
Use this space to think of fun ways to thank those who participated (e.g. create a video to share  
some of the affirmations you created).

GET DOING WE FEEL GOOD

https://www.we.org/gb/wedayx/
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RESOURCES

Affirmation Chain 
Begin a chain of positivity with your friends and community! Print, cut out and share the links below, and use the 
key word to write an affirmation to inspire yourself and others. Join them together to show how strong we are 
when we support each other. Display them in your school or local community to unite people with positivity. To 
print more chain links, go to WE.org/gb/wefeelgood.

IN PARTNERSHIP WITH

IN PARTNERSHIP WITH

IN PARTNERSHIP WITH

IN PARTNERSHIP WITH

IN PARTNERSHIP WITH

IN PARTNERSHIP WITH

feel
good

feel
good

feel
good

feel
good

feel
good

feel
good

Respect

Dedication

Trust

Care

Teamwork

Integrity

WE FEEL GOOD

http://WE.org/gb/wefeelgood
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WE.org/gb/wefeelgood
Visit the website for more stats, information, downloadable posters and 
infographics to help you make a difference. Plus, don’t forget to share these 
on social media with #WEfeelGood.

Further Online Resources

DECREASE 
STRESS,

feel
good

Research shows that affirmations can

increase well-being, improve 
academic performance and make 
people more open to change.*

RESOURCES

*Cascio et al., Self-affirmation activates brain systems associated with self-related processing and reward and is reinforced by future orientation. 2016. 
Oxford University Press. academic.oup.com/scan/article/11/4/621/2375054

WE FEEL GOOD

http://WE.org/gb/wefeelgood
https://academic.oup.com/scan/article/11/4/621/2375054
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Gather your 
friends and 
pledge to  
go green.

 REFLECTION     ARGUMENT FORMATION     LEADERSHIP

SUSTAINABLE DEVELOPMENT GOAL 13: CLIMATE ACTION

go 
green
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WE GO GREEN

FACT: Global sea levels 
rose by approximately 8 
inches in the last century.*

SUSTAINABILITY + 
PURPOSE =

Human habits and actions are having a 
negative impact on our environment. But it’s 
not too late to reverse the damage, and young 
people are leading the way to raise awareness 
about changes we need to make. We only get 
one green Earth, so let’s commit to keeping it 
that way!

Launch a WE Go Green campaign in your 
school or community and make pledges to live 
more sustainably. Encourage your family 
members, friends and community to get 
involved and create an even bigger impact. 
Then, watch how everyday actions can turn 
into extraordinary impacts! 

INTRODUCTION

* Nasa. Global Climate Change: Vital Signs of the Planet. climate.nasa.gov/evidence/

https://www.we.org/gb/we-at-school/we-schools/campaigns/we-go-green/
https://climate.nasa.gov/evidence/
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At School
• Challenge your peers to commit 

to a personal sustainability 
pledge, like packing five no-waste 
lunches or reducing showers 
from ten to five minutes.

• Become a sustainable school! 
Replace plastic water bottles 
with reusable bottles, recycle 
paper and turn off the lights 
when they’re not needed.

At Home
• Walk, cycle or scoot your way 

to school! Commit to a car-free 
school run to reduce carbon 
emissions in the environment.

• Cook vegetarian meals with 
your family two or three times 
a week to reduce your meat 
consumption.

As a Community
• Time for a community clean-

up! Organise a community-
wide litter pick around your 
local area.

• Write to local retailers to 
encourage them to use 
recyclable packaging for their 
products.

Make a sustainability pledge or 
start a school or community garden.

Ways to Take Action

WAYS TO TAKE ACTION

Campaign in Action
At The Michael Tippett School in the London Borough of 
Lambeth, students have been using the WE Go Green 
campaign to learn about recycling and how to create a 
greener environment for their school. 

To raise awareness of this issue and support other students in 
their recycling challenge, they created a display board to 
demonstrate what can and cannot be recycled. Now, the 
group are holding audits for each class to see who is recycling 
the most! 

WE GO GREEN
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WE GO GREENWAYS TO TAKE ACTION

World Environment Day
The WE Go Green campaign supports you to improve  
the environment on a local level, however, environmental 
problems are also a global issue. Unless countries act 
together to build a more sustainable world, our planet  
will remain in danger.

Organise a WE Go Green event on 5 June 2020, to mark 
World Environment Day and stand in solidarity with 
countries around the world for a greener future!

Challenge Your 
Peers
Do you know what your 
environmental footprint is? Challenge 
your class to find out theirs using this 
Footprint Calculator and see who 
has the biggest and smallest impacts. 
Then, take steps to reduce your 
environmental damage!

Connect With Other Campaigns

Fundraise 
Plant a school garden  
and sell your harvest.  

Donate the money to the  
WE Villages Food Pillar.*

WE Scare Hunger
Set up a compost station  
in your school lunch hall  

to reduce food waste.

WE Thrive Outdoors
Create a garden for good in  

your school by planting flowers 
that boost well-being, such as 

chrysanthemums.**

WE Need Numeracy
Calculate how much  

water people in your school  
would save if everyone took  

two minutes off their  
daily shower.

go 
green

*Check out your Global Social Action Guide for fundraising tips, inspiration and action planning tools.

**Country Living. 6 flowers that can improve your mental health. www.countryliving.com/uk/wellbeing/g24775482/flowers-mental-health-benefits

https://www.we.org/gb/we-at-school/we-schools/campaigns/we-go-green/
https://www.worldenvironmentday.global/?xv=1&c=1
https://footprint.wwf.org.uk
https://www.we.org/gb/we-villages/food/
https://www.we.org/gb/we-at-school/we-schools/campaigns/we-scare-hunger/
https://www.we.org/gb/we-at-school/we-schools/campaigns/we-thrive-outdoors
https://www.we.org/gb/we-at-school/we-schools/campaigns/we-need-numeracy/
https://www.we.org/gb/we-at-school/we-schools/kit/
http://www.countryliving.com/uk/wellbeing/g24775482/flowers-mental-health-benefits/
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Get Doing
STEP 1
Investigate and Learn 
Planting the seeds for change begins with exploring 
what’s going on in your own community! Use the 
Environment issue webpage to help you learn more.

What sustainability initiatives already 
exist in your school or community? 
Which ones work best?  

CHECKLIST
 ■ Investigate and learn with the Environment 

issue webpage.

 ■ Visit WE.org/gb/wegogreen for more 
resources.

 ■ Create an action plan.

 ■ Put up campaign posters.

 ■ Watch and share the Environment issue 
video.

 ■ Print out and distribute the Plant Markers.

 ■ Share on social media with #WEgoGreen.*

 ■ Share your impacts with your WE Schools 
Programme Manager.

 ■ Plan your WE DayX.

Community Mapping
Download the Community Mapping Activity to guide you on a walk around your local area. Look for signs of issues 
that have negative or positive environmental impacts (e.g. lack of recycling bins or overuse of electricity). Do you 
notice any obvious improvements you could make (e.g. putting recycling bins in every classroom)?

Issues Solutions

GET DOING

*We know that keeping young people safe online is a top priority, so make sure you are familiar with your school’s e-safety procedures and guidelines.  
For younger students, we recommend that your teacher creates a group social media account and manages it on behalf of your group.

WE GO GREEN

https://www.we.org/gb/we-at-school/we-schools/issues-backgrounders/local-environment/
https://www.we.org/gb/we-at-school/we-schools/issues-backgrounders/local-environment/
https://www.we.org/gb/we-at-school/we-schools/issues-backgrounders/local-environment/
http://WE.org/gb/wegogreen
https://www.we.org/gb/we-at-school/we-schools/campaigns/we-go-green/
https://player.vimeo.com/video/267867901
https://player.vimeo.com/video/267867901
https://www.we.org/gb/wedayx/
https://cdn.we.org/wp-content/uploads/2016/10/Community-Mapping_UK.pdf?_ga=2.9353717.131233732.1561975128-2009934439.1560244813
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STEP 2
Action Plan

Set Your Goal
What pledges can you make to help promote sustainability in your school? Encourage each group member to set 
their own goal for making a positive impact on the environment, then decide on a sustainability pledge to take 
action on together!

We pledge to:  

What is your goal for this action? For example, how many seeds will you plant in your garden? How many plastic 
water bottles will you switch to reusable bottles?

 

When will you hold your campaign? From:                                                                 To:  

 
Master Task List
Ready to create a more sustainable world? Use our master task list below to guide you and put each task in 
chronological order. Add your own tasks too, and remember that some tasks may need to happen at the same time.

Master Task List Steps to Success

Get permission from your teacher(s) 1.

Engage your local community 2.

Write in your school newsletter 3.

Spread the word on social media using #WEgoGreen 4.

Design and put up posters 5.

Lead a school assembly 6.

Gather supplies 7.

Other: 8.

Other: 9.

Other: 10.

GET DOING WE GO GREEN
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STEP 3
Take Action
Whether it’s recycling just one plastic bottle or planting 100 seeds, every action contributes 
to a better, more sustainable world.

Tip: Come up with a fun challenge to get your 
whole school involved. See which class can collect 
the most recycling or grow the tallest sunflowers!

Don’t forget to share your pictures, progress and success on social media with 
#WEgoGreen.

 
Reflect

What does sustainability mean to you?

Why is it important that your school and community get involved in a campaign focused on 
sustainability?

What worked and what didn’t go to plan with your sustainability pledges?

GET DOING WE GO GREEN
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STEP 4
Report and Celebrate 
Report
How many people participated in your campaign?  

How many people did you reach through your campaign?  

How many pledges of sustainability did your group take?  

How long did you run your WE Go Green campaign for?  

Celebrate
Make sure you celebrate and share the success of your campaign, and reward yourselves for all your hard work.

 ■ Share photos of your actions with your school, community and WE Schools Programme Manager.

 ■ Capture the highlights of your event day and create a video or classroom display.

 ■ Celebrate impacts through a class party, assembly or WE DayX.

 

Thank everyone who supported your campaign!
Use this space to think of fun ways to thank everyone who participated in your campaign (e.g. hold a summer 
garden party).

GET DOING WE GO GREEN

https://www.we.org/gb/wedayx/
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RESOURCES

Plant Markers
Use the plant markers below to help identify the plants in your classroom plant pots or school garden. Print this 
page, cut out the plant markers and fold along the dotted line. Place a lolly stick in the seam and glue together. 
To print more plant markers, go to WE.org/gb/wegogreen.

WE GO GREEN

http://WE.org/gb/wegogreen
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WE.org/gb/wegogreen
Visit the website for more stats, information, and downloadable posters and 
infographics to help you make a difference. Plus, don’t forget to share these 
on social media with #WEgoGreen.

Further Online Resources

THE HOTTEST 
ON RECORD

The summer of 2018 was 

for England.*

RESOURCES WE GO GREEN

*Met Office. UK Extreme Events - Heatwaves. www.metoffice.gov.uk/research/climate/understanding-climate/uk-extreme-events_heatwaves

http://WE.org/gb/wegogreen
http://www.metoffice.gov.uk/research/climate/understanding-climate/uk-extreme-events_heatwaves
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need
numeracy

Raise awareness 
of the importance 
of numeracy in 
everyday life.

A special thank you to KPMG for working towards changing 
people’s attitudes to numbers.
As a proud supporter of WE Schools, KPMG is encouraging young 
people to raise awareness of the importance of numeracy in our 
everyday lives. WE and KPMG believe that numeracy is vital for young 
people to reach their full potential and thrive in today’s society. Being 
proud to be numerate empowers young people to change the world.

LEADERSHIP    CRITICAL THINKING    REFLECTION

SUSTAINABLE DEVELOPMENT GOAL 4: QUALITY EDUCATION
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INTRODUCTION

NUMERACY +
ADVOCACY =

Numeracy is one of the most important skills 
to have because it affects almost every aspect 
of our everyday lives. From knowing if you are 
getting the correct change at the shops, to 
understanding the scoring in a sports match, 
to measuring the correct baking ingredients 
for your cake, not to mention that almost 
every job needs basic numeracy—numeracy 
really does matter!

Raise awareness of numeracy in your school 
and community with the WE Need 
Numeracy campaign and help your peers 
discover how numeracy can create lifelong 
benefits for themselves and others.

WE NEED NUMERACY

FACT: English teenagers aged 
16-19, have the second worst 
numeracy levels for this age 
group in the developed world.*

*OECD Skills Studies. Building Skills for All: A Review of England. pg 12. www.oecd.org/unitedkingdom/building-skills-for-all-review-of-
england.pdf

https://www.we.org/gb/we-at-school/we-schools/campaigns/we-need-numeracy/
https://www.we.org/gb/we-at-school/we-schools/campaigns/we-need-numeracy/
http://www.oecd.org/unitedkingdom/building-skills-for-all-review-of-england.pdf
http://www.oecd.org/unitedkingdom/building-skills-for-all-review-of-england.pdf
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At School
• Launch an awareness-raising 

campaign using assemblies and 
posters to showcase how 
numeracy is important for all 
future careers.

• Make use of the numeracy 
toolkits that KPMG have 
created alongside National 
Numeracy. Visit  
numeracyday.com/we.

At Home
• Create a shopping list for a 

weekly food shop for your 
family, and work out how much 
you would need to budget to be 
able to buy what is needed.

• Consider what your household 
might use in terms of bills (e.g., 
telephone, water, gas, 
electricity, etc.) and work out 
how much money these would 
cost each month.

As a Community
• Survey members of your local 

community (e.g., neighbours, 
teachers, family members, etc.) 
to find out how they use 
numbers in their own careers.

• Plan a numeracy themed event 
that showcases examples of 
how we use numbers every day 
and raises awareness of the 
barriers that innumeracy 
causes.

Raise awareness of numeracy 
and change attitudes to numbers.

Ways to Take Action

WAYS TO TAKE ACTION WE NEED NUMERACY

Campaign in Action
Students at St. Saviour’s Church of England Primary School 
in the London Borough of Lambeth have been exploring the 
real life uses of numeracy. By using the WE Need Numeracy 
resources, the group learned about different food quantities 
needed for recipes of their favourite foods, helping them to 
explore the importance of measurements. Students then put 
their hard work into practice and threw a tea party for the 
school’s Year 6 class to celebrate the completion of SATs!

http://numeracyday.com/we
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Connect With Other Campaigns

WAYS TO TAKE ACTION

WE Scare Hunger
Put a team together to 

count or weigh the food 
items you have collected 

and practice your 
numeracy skills.

WE Read Together
Launch a mentoring  

programme in your school  
to support younger students  
with both their literacy and 

numeracy skills.

WE Go Green
Help your school garden 
to flourish by plotting an 

annual growing cycle, 
based on the needs of 

different plants.

Fundraise
Host a coin collection 

fundraiser and use your 
numeracy skills to total up 

the money raised and 
your impact.*

KPMG invites you to 
celebrate National 
Numeracy Day!**
Bring numbers to life on National Numeracy Day!

However numbers make you feel, you’re not alone. National 
Numeracy Day is about coming together to celebrate the 
power of numbers and helping everyone to recognise that 
numbers play an important role in our everyday lives. 
Celebrate National Numeracy Day on 13 May 2020, sharpen 
your numeracy skills, and let numbers improve your life!

Visit www.numeracyday.com for more information and 
learning tools.

**National Numeracy Day is run by National Numeracy and has been 
created with founding supporter, KPMG.

Challenge Your 
Peers
Being numerate can give you the power to 
change the world and influence future 
generations of young leaders! Challenge 
fellow change-makers to collect coppers and 
small change every day for a week and see 
how much you have collected at the end. 
Share what you plan to do with the small 
change you have collected on social media.
Remember to use #WEneedNumeracy.*** 

***We know that keeping young people safe online is a 
top priority, so make sure you are familiar with your 
school’s e-safety procedures and guidelines. For younger 
students, we recommend that your teacher creates a 
group social media account and manages it on behalf of 
your group.

need
numeracy

*Check out the Global Social Action Guide for fundraising tips, inspiration and action planning tools.

WE NEED NUMERACY

https://www.we.org/gb/we-at-school/we-schools/campaigns/we-scare-hunger/
https://www.we.org/gb/we-at-school/we-schools/campaigns/we-read-together/
https://www.we.org/gb/we-at-school/we-schools/campaigns/we-go-green/
https://www.numeracyday.com/
http://www.numeracyday.com
https://www.we.org/gb/we-at-school/we-schools/kit/
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Get Doing
STEP 1
Investigate and Learn 
We use numbers every day, whether in school, work 
or everyday life. With your group, consider and 
discuss the tasks you complete each day that involve 
numbers. Challenge yourself by including tasks done 
by your family members.

GET DOING

CHECKLIST
 ■ Investigate and learn with the Numeracy 

issue webpage.

 ■ Visit WE.org/gb/weneednumeracy for more 
resources.

 ■ Create an action plan.

 ■ Put up campaign posters.

 ■ Print out and fundraise with the Collection 
Containers.

 ■ Share on social media with 
#WEneedNumeracy.

 ■ Plan an event to celebrate National 
Numeracy Day.

 ■ Learn how numbers are important for 
everyday life with the KPMG National 
Numeracy Day toolkits available from 
numeracyday.com/we.

“I’m bad with numbers.” “Maths geek!” “Maths is too tricky.”“There’s no point in maths.”

Do the phrases above sound familiar? Have you ever said any of them yourself? Although numeracy skills are hugely 
important, many people have negative attitudes towards numbers.

Why do you think this is? With your group, write down as many reasons as possible.

What could you do to challenge attitudes to numbers?

Remember! Use the Numeracy issue webpage for helpful hints and to take your learning further.

Morning 
E.g. measure out milk and oats for 
your morning porridge.

Afternoon
E.g. try to beat your personal best 
in PE.

Evening 
E.g. play a dice board game with 
your family and friends.

WE NEED NUMERACY

https://www.we.org/gb/we-at-school/we-schools/issues-backgrounders/local-numeracy/
https://www.we.org/gb/we-at-school/we-schools/issues-backgrounders/local-numeracy/
http://WE.org/gb/weneednumeracy
https://www.we.org/gb/we-at-school/we-schools/campaigns/we-need-numeracy/
https://www.numeracyday.com/
https://www.numeracyday.com/
http://numeracyday.com/we
https://www.we.org/gb/we-at-school/we-schools/issues-backgrounders/local-numeracy/
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STEP 2
Action Plan

Set Your Goal
Now that you understand the power of numeracy, it’s time to set your awareness-raising goal. To help you set a 
S.M.A.R.T. goal for your campaign, check out this practical activity. Whether you organise an event for your 
whole community or organise a coin collection, it’s going to be amazing!

How will you take action with the WE Need Numeracy campaign?

 ■ Host an event 

 ■ Organise a fundraiser

 ■ Hold a careers evening

 ■ Create a numeracy quiz

 ■ Open a school shop

 ■ Other 

How many people will get involved in raising awareness?  

What impact do you hope to create through your action?  

 
Behind every successful action campaign is a team of change-makers!

To be the most effective, it’s important to make the best use of your group’s skills! Write a list of the roles you will need 
to make your action a success (e.g., Group Leader, Social Media Manager, Finance Manager). Match-up the roles to 
your group members based on their skills and interests. Think about how each role will need to use numeracy to 
complete their tasks. Make sure everyone is happy with their role before getting started.

Use the space below to assign tasks to group members. Tasks may include creating a financial budget, putting up 
posters, securing a campaign day, and hosting a whole school assembly.

GET DOING

 

 

 

 

 

E.g. Finance Manager 
Responsible for creating and 

overseeing budget

To ensure your event is a success, you’ll want to be prepared! How will you brush-up on your numeracy 
skills, ahead of your campaign? 

WE NEED NUMERACY

https://cdn.we.org/wp-content/uploads/2016/10/SMART-Goals_UK.pdf?_ga=2.217973334.1988369810.1562576125-2009934439.1560244813
https://www.we.org/gb/we-at-school/we-schools/campaigns/we-need-numeracy/
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STEP 3
Take Action 
You’ve multiplied your knowledge, calculated your goal and divided up tasks. You’re ready to solve the challenges 
surrounding numeracy and promote positive attitudes to numbers!

Tip: Create a poll and survey your 
classmates to see how they use numbers 
in their everyday lives!

Share your pictures, videos, updates and favourite facts on social media with 
#WEneedNumeracy.

 
Reflect

Did your group reach your awareness-raising goal? Did you run into any challenges along the way? If so, 
how did you solve them?

What were some facts about numeracy that you learned that you didn’t know before? How have your 
attitudes to numeracy changed?

How can you promote positive attitudes to numeracy in your daily life?

How do you think you will use the numeracy skills developed throughout this campaign in your future 
chosen career?

GET DOING WE NEED NUMERACY
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STEP 4
Report and Celebrate 
Report
How many people from your school and/or community got involved in your WE Need Numeracy campaign?  

How did you raise awareness during your campaign?  

How many posts did you share on social media?  

If you fundraised, what was your final total?  

Were you expecting to raise the amount above?  

Did you/do you plan to take part in National Numeracy Day in 2020?  

Celebrate
Make sure you celebrate and share the success of your campaign, and reward yourselves for all your hard work. 

 ■ Share photos of your actions with your school, community and WE Schools Programme Manager.

 ■ Capture the highlights of your event day and create a video or classroom display.

 ■ Celebrate your impacts through a class party, assembly or WE DayX.

 

Thank everyone who supported your campaign!
Use this space to think of fun ways to thank those who participated (e.g. create a poster  
to show the number of people your campaign reached).

GET DOING WE NEED NUMERACY

https://www.we.org/gb/wedayx/
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RESOURCES

Collection Containers 
Your campaign can have double the impact! Use the net below to create coin collection containers and launch a 
fundraiser in your school. Collect pennies, pounds and everything in-between. Use your numeracy skills to count 
them up, and donate your total to a charity of your choice. To print more collection container nets, go to WE.org/
gb/weneednumeracy.

WE NEED NUMERACY

need
numeracy

http://WE.org/gb/weneednumeracy
http://WE.org/gb/weneednumeracy
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WE.org/gb/weneednumeracy
Visit the website for more stats, information and downloadable posters and 
infographics to help you make a difference. Plus, don’t forget to share these 
on social media with #WEneedNumeracy.

Further Online Resources

£460 EVERY 
YEAR.*

People with poor numeracy skills are less 
likely to save money on day-to-day expenses, 
costing the individual an estimated

need
numeracy

RESOURCES

* National Numeracy. www.numeracyday.com/whats-issue

WE NEED NUMERACY

http://WE.org/gb/weneednumeracy
https://www.numeracyday.com/whats-issue
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Be an advocate 
for literacy.

LEADERSHIP SKILLS  CRITICAL THINKING  REFLECTION

SUSTAINABLE DEVELOPMENT GOAL 4: QUALITY EDUCATION

read
together
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FACT: Poor literacy skills 
cost the UK economy £81 
billion every year.*

ACCESS TO BOOKS + 
LITERACY ADVOCATE =

Literacy skills are empowering because they 
have a huge impact on our everyday 
experiences. Reading a bus timetable, 
making sense of instructions, or filling out a 
form are all everyday actions that require 
literacy. When we are able to read, write, and 
interpret information, we can move through 
life with confidence!

By becoming an advocate for literacy, you 
have the power to inspire other young 
leaders to become readers and lifelong 
learners. Use the WE Read Together 
campaign to discover how to create change 
around literacy.

INTRODUCTION WE READ TOGETHER

*Beanstalk. www.beanstalkcharity.org.uk/why-we-are-needed

https://www.we.org/gb/we-at-school/we-schools/campaigns/we-read-together/
http://www.beanstalkcharity.org.uk/why-we-are-needed
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At School
• Become a reading mentor for a 

younger child to help 
encourage a lifelong love of 
reading, and track the number 
of hours you read together.

• Ready, steady, read! Host a 
read-a-thon for students to 
come together and track the 
number of hours they read.

At Home
• Collect your family’s gently 

used books, and donate them to 
a local organisation. Keep track 
of the number of books you 
donated.

• Spend time discussing your 
favourite books with family 
members—what you enjoyed, 
which characters you liked or 
disliked and anything that you 
learned.

As a Community
• Organise a community 

celebration event at your local 
library and invite people to 
perform some of their favourite 
short stories.

• Start a book exchange kiosk 
where community members 
can take a book and/or leave a 
book. Track the number of 
books exchanged!

Organise a book collection or 
become a reading mentor for 
younger students.

Ways to Take Action

WAYS TO TAKE ACTION WE READ TOGETHER

Campaign in Action
At Sheffield Park Academy, students are embracing their love 
for books and have created a buddy reading club! 

Paired up with students who have recently moved to the UK 
and have limited English language skills, the reading club 
leaders share their favourite books and stories. By using the 
WE Read Together campaign to enhance their club and learn 
more about the importance of literacy, students have 
increased their empathy and confidence!
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Connect With Other Campaigns

WAYS TO TAKE ACTION

WE Volunteer Now 
Set up a mentorship 

scheme to share a love  
of reading with younger  
students in your school.

WE Thrive Outdoors
Set up an outdoor  

reading zone in your  
school playground.

WE Go Green
Hold a book swap in 
your community to 

reduce waste.

WE Are Silent
Read and share stories of 

inspirational figures who’ve 
 created positive change  

in the world.

World Book Day
On 5 March 2020, reading fever will sweep the 
UK! Organise your WE Read Together event for 
World Book Day, a global celebration of reading.

Find out more and access resources at  
www.worldbookday.com.

Challenge Your Peers
How many books can you read in one month? 
Challenge your classmates to a reading marathon. 
Read as many books as possible, share each one 
you finish on social media, then crown your 
reading champion! Remember to use 
#WEreadTogether.*

*We know that keeping young people safe online is a top priority, so make sure you are familiar with your school’s e-safety procedures and guidelines. 
For younger students, we recommend that your teacher creates a group social media account and manages it on behalf of your group.

WE READ TOGETHER

https://www.we.org/gb/we-at-school/we-schools/campaigns/we-volunteer-now/
https://www.we.org/gb/we-at-school/we-schools/campaigns/we-thrive-outdoors
https://www.we.org/gb/we-at-school/we-schools/campaigns/we-go-green/
https://www.we.org/gb/we-at-school/we-schools/campaigns/we-are-silent/
https://www.worldbookday.com/
http://www.worldbookday.com
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Get Doing
STEP 1
Investigate and Learn 
Well-rounded literacy skills are important for leading a 
happy, healthy and productive life. Before you start your 
action plan, test your knowledge of literacy to see what 
you already know!

1. Reading has no impact on our health.  
  True              False

2. Literacy includes the ability to read and write 
through verbal, print, visual and digital formats.  

  True              False

3. Those with poor literacy skills have a greater chance 
of facing poverty, unemployment and illness.  

  True              False

CHECKLIST
 ■ Investigate and learn with the Literacy issue 

webpage.

 ■ Visit WE.org/gb/wereadtogether for more 
resources.

 ■ Create an action plan.

 ■ Put up campaign posters.

 ■ Watch and share the Literacy issue video.

 ■ Print out and distribute the Bookmarks for 
Thought.

 ■ Share on social media with #WEreadTogether.

 ■ Share your impacts with your WE Schools 
Programme Manager.

 ■ Plan your WE DayX.

GET DOING WE READ TOGETHER

Use the Literacy issue webpage with your group to find out more about how literacy impacts your life. 
Did any of the stats surprise you or inspire you to take action?

Who are your favourite book characters and why? Complete a few in the spaces below. 
 
 
 
 
 
 

Take a Tally
To help promote literacy in your school, find out which genres of books people are interested in!

Drama Non-fiction Fantasy Mystery Historical Other

Answer Key:  1. False   2. True   3. True

https://www.we.org/gb/we-at-school/we-schools/issues-backgrounders/local-illiteracy/
https://www.we.org/gb/we-at-school/we-schools/issues-backgrounders/local-illiteracy/
http://WE.org/gb/wereadtogether
https://www.we.org/gb/we-at-school/we-schools/campaigns/we-read-together/
https://player.vimeo.com/video/277114335
http://www.we.org/gb/wedayx
https://www.we.org/gb/issues-backgrounders/local-illiteracy/
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STEP 2
Action Plan

Set Your Goal
Share your love of reading with your classmates through a book club, book collection, becoming a reading mentor 
or in another way of your choice.

Book Club
How many people do you want to get involved in the book club?  

Book Collection
How many books do you hope to collect?  

Reading Mentor
How many books does your mentoring group hope to read this year? Ask everyone to share their reading goal and 
then add them up! 

 

Other
What is the goal for your WE Read Together campaign?  

 
Start Planning

Ready to share your passion for reading? Use the Five Ws (and one H!) method, to help plan your WE Read Together 
action.

GET DOING WE READ TOGETHER

 
WHO  

will get involved in 
 your campaign?

 
WHEN  

will your action  
take place?

 
WHAT  

will you do?

 
WHY  

are you planning your 
action? (E.g. What are you  

hoping to achieve?)

 
HOW  

will you promote  
your action?

 
WHERE  

will your action  
take place?

https://www.we.org/gb/we-at-school/we-schools/campaigns/we-read-together/
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STEP 3
Take Action
Ready, set, read! Through your peer reading, book club and/or book collection, you are 
helping to empower yourself and others with literacy skills for life.

Tip: Create flyers to display around 
your school library to let people know 
about your event.

Don’t forget to share your pictures, updates and success on social media with 
#WEreadTogether.

 
Reflect

What was the main thing you learned through taking action with WE Read Together?

How will your actions impact future generations of young readers and leaders?

GET DOING WE READ TOGETHER

Charlotte’s Web

Books That Inspire 
Create a list of inspirational 
books that have influenced 
your group during this 
campaign. Share your list 
with others to keep 
spreading the power of 
literacy around your school 
and community.
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STEP 4
Report and Celebrate 
Report
How many people participated in your WE Read Together campaign?  

If you hosted a book collection, how many books were swapped or purchased?  

If you launched a book club, which books have you read/do you plan to read?  

How many books were included on your inspirational books list?  

 
Celebrate
Make sure you celebrate and share the success of your campaign, and reward yourselves for all your hard work.

 ■ Share photos of your actions with your school, community and WE Schools Programme Manager.

 ■ Capture the highlights of your event day and create a video or classroom display.

 ■ Celebrate impacts through a class party, assembly or WE DayX.

 

Thank everyone who supported your campaign!
Use this space to think of fun ways to thank everyone who participated (e.g. host a party where everyone 
dresses up as their favourite book character).

GET DOING WE READ TOGETHER

http://www.we.org/gb/wedayx
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RESOURCES WE READ TOGETHER

Bookmarks for Thought
Use the bookmarks below to help keep your place while reading. When you’re finished, write down something about 
the book that inspired you and place it in the front of your book for the next person who reads it to find! To print more 
bookmarks, go to WE.org/gb/wereadtogether.

 
Book Title:

 

 

This book inspired me to: 

 

 

 

 

 

 

 

 

 

 
Book Title:

 

 

This book inspired me to: 

 

 

 

 

 

 

 

 

 

 
Book Title:

 

 

This book inspired me to: 

 

 

 

 

 

 

 

 

 

http://WE.org/gb/wereadtogether
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WE.org/gb/wereadtogether
Visit the website for more stats, information, and downloadable posters and 
infographics to help you make a difference. Plus, don’t forget to share these 
on social media with #WEreadTogether.

Further Online Resources
10 year-olds who enjoy
reading have a reading age

than their peers who 
do not enjoy reading.*

1.3 YEARS 
HIGHER

RESOURCES WE READ TOGETHER

*National Literacy Trust. Celebrating Reading for Enjoyment: Findings from our Annual Literacy Survey 2016. June 2017. literacytrust.org.uk/
documents/208/2017_06_01_free_research_-celebrating_reading_enjoyment_final_4uGtNrp.pdf

http://WE.org/gb/wereadtogether
https://literacytrust.org.uk/documents/208/2017_06_01_free_research_-celebrating_reading_enjoyment_final_4uGtNrp.pdf
https://literacytrust.org.uk/documents/208/2017_06_01_free_research_-celebrating_reading_enjoyment_final_4uGtNrp.pdf
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Rise above  
cyberbullying.

INFORMATION LITERACY      REFLECTION      ORGANISATION

SUSTAINABLE DEVELOPMENT GOAL 4: QUALITY EDUCATION

rise
above
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FACT: The number of children 
and young people seeking help 
for online abuse has increased 
by 88% in five years.*

CYBERBULLYING + 
ADVOCACY =

With the widespread use of social media, 
bullying is something that no longer needs to 
happen face to face. For people experiencing 
bullying, it can be difficult to see a way out, 
causing damage to the victim’s mental health 
and well-being.

With the WE Rise Above campaign, you can 
promote positive online behaviour and create 
awareness of the power and impact online 
words and actions have.

WE RISE ABOVEINTRODUCTION

*NSPCC. www.nspcc.org.uk/what-we-do/news-opinion/88-rise-childline-counselling-sessions-cyberbullying/

https://www.we.org/gb/we-at-school/we-schools/campaigns/we-rise-above/
https://www.nspcc.org.uk/what-we-do/news-opinion/88-rise-childline-counselling-sessions-cyberbullying/
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At School
• Engage your peers in creating 

posters to educate and inform 
others about cyberbullying  
and where to go for help.

• Encourage your group  
to perform random acts  
of kindness using the  
Kindness Cards.

At Home
• As a family, discuss the 

challenges of and solutions  
to cyberbullying.

• Commit to switching off your 
computers, tablets and phones 
for at least one hour every 
evening and spend quality  
time together as a family.

As a Community
• Host a cyberbullying expert  

to speak about the issue and 
spread knowledge throughout 
your community.

• Organise an anti-cyberbullying 
assembly or day to raise 
awareness and share ways  
to spread positivity online.

Raise awareness about cyberbullying 
at school and online by sharing facts.

Ways to Take Action

WAYS TO TAKE ACTION WE RISE ABOVE

Campaign in Action
To tackle the issue of bullying, students at Prince William School in 
Oundle created a safe space room as part of their WE Rise Above 
campaign. 

Now, any student in the school can go into the room if they are being 
bullied or feeling stressed, and be met with a colourful, comfortable space 
they can relax in. Students have also created a peer mentoring group so 
that there is always someone to talk to, without fear of judgement!
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Anti-bullying Week
Shine the spotlight on bullying during Anti-bullying 
Week from 11 to 15 November 2019. Raise awareness 
of the damaging effects of cyberbullying by sharing 
daily facts on social media using #WEriseAbove 
and #antibullyingweek. Remember to share 
practical solutions for challenging cyberbullying to 
teach your peers how they can stand up to bullies 
and access support. Together, we can rise above 
cyberbullying!

Challenge Your 
Peers
Our World Wide Web can be a wonderful 
force for good! Challenge your peers to 
write a list of their favourite websites for 
spreading positive vibes. Combine your 
suggestions and share your master list on 
social media. Remember to use 
#WEriseAbove.

WAYS TO TAKE ACTION WE RISE ABOVE

Connect With Other Campaigns

Fundraise
Fundraise for an 

anti-bullying charity by 
selling homemade fortune 

cookies with positive 
messages inside.*

WE Feel Good
Share positive affirmations 

online to encourage a culture  
of kindness.**

WE Read Together
Explore bullying by  

reading and discussing  
books on the issue.

WE Are Silent
Hold a sponsored silence 

and raise funds for an 
anti-bullying charity.

*Check out your Global Social Action Guide for fundraising tips, inspiration and action planning tools.

**We know that keeping young people safe online is a top priority, so make sure you are familiar with your school’s e-safety procedures and guidelines. 
For younger students, we recommend that your teacher creates a group social media account and manages it on behalf of your group.

https://www.we.org/gb/we-at-school/we-schools/campaigns/we-feel-good/
https://www.we.org/gb/we-at-school/we-schools/campaigns/we-read-together/
https://www.we.org/gb/we-at-school/we-schools/campaigns/we-are-silent/
https://www.we.org/gb/we-at-school/we-schools/kit/
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STEP 1
Investigate and Learn 
Cyberbullying is a serious issue many students face. 
Use the Cyberbullying issue webpage to learn more 
about the effects, then discuss the points below with 
your group.

Cyberbullying is not always easy to see, 
sometimes we don’t even recognise when 
it is happening. What are the different 
types of cyberbullying? Is there a time you 
remember hearing about cyberbullying in 
the news or in your school?

Get Doing
CHECKLIST

 ■ Speak to your teacher about your school’s 
e-safety policy.

 ■ Investigate and learn with the Cyberbullying 
issue webpage.

 ■ Visit WE.org/gb/weriseabove for more 
resources.

 ■ Create an action plan.

 ■ Put up campaign posters.

 ■ Watch and share the Cyberbullying issue 
video.

 ■ Print out and distribute the Kindness Cards.

 ■ Share on social media with #WEriseAbove.

 ■ Share your impacts with your WE Schools 
Programme Manager.

 ■ Plan your WE DayX.

GET DOING WE RISE ABOVE

Research anti-bullying organisations online and find out what support services they offer. What anti-
cyberbullying initiatives and supportive charities offer advice and support in your school or community?

What are some safety tips for socialising online?

https://www.we.org/gb/we-at-school/we-schools/issues-backgrounders/local-cyberbullying/
https://www.we.org/gb/we-at-school/we-schools/issues-backgrounders/local-cyberbullying/
https://www.we.org/gb/we-at-school/we-schools/issues-backgrounders/local-cyberbullying/
http://WE.org/gb/weriseabove
https://www.we.org/gb/we-at-school/we-schools/campaigns/we-rise-above/
https://player.vimeo.com/video/277114443
https://player.vimeo.com/video/277114443
http://www.we.org/gb/wedayx
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STEP 2
Action Plan

Set Your Goal
Now that you’re armed with more information, you’re ready to set your goal. You will be encouraging other 
students to spread kindness through their actions and words, and posting facts on social media to raise awareness 
about the effects of cyberbullying. Let’s make it count!

When will you hold your WE Rise Above campaign?  

How will you raise awareness with WE Rise Above?  

How many people will get involved by posting facts and raising awareness?  

How many social media posts or posters do you want to share during the campaign?  

Assign Roles
You’ve set your goal, now you need to make it happen. Use this chart to assign tasks to group members and help keep 
everyone on track! 
 
 
 
 
 
 
 
 
 
 
 

Weekly Planner
Visit the Cyberbullying issue webpage for facts you can share with your school about cyberbullying. Use this weekly 
planner to organise when you will post your facts on social media.

Monday Tuesday Wednesday Thursday Friday Saturday Sunday

Morning

Afternoon

Evening

GET DOING WE RISE ABOVE

 
E.g. Write to  

your local 
newspaper

E.g. Comms 
Manager

https://www.we.org/gb/we-at-school/we-schools/issues-backgrounders/local-cyberbullying/
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STEP 3
Take Action
Every tweet, post, message or comment can make an impact—let’s make it a positive one! Consider extending your 
impact by sharing your research in a presentation to your school so students know where to turn for help.

Tip: Use our social media toolkit to 
get started and help you plan your 
posts of positivity!

Share your pictures, progress and success on social media with #WEriseAbove.

 
Reflect

What were the key things you learned about advocating against cyberbullying that you did not know 
before?

Which way of raising awareness made the greatest impact? Why do you think this is? 

Was your campaign successful? Is there anything you would do differently next time?

GET DOING WE RISE ABOVE

https://www.we.org/gb/we-at-school/we-schools/campaigns/we-rise-above/
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STEP 4
Report and Celebrate 
Report
How many people did you reach through awareness-raising?  

What tips did you come up with as a group to prevent cyberbullying among your peers? 

 

 

How many people were involved in organising your campaign?  

 
Celebrate
Make sure you celebrate and share the success of your campaign, and reward yourselves for all your hard work. 

 ■ Share photos of your actions with your school, community and WE Schools Programme Manager.

 ■ Capture the highlights of your event day and create a video or classroom display.

 ■ Celebrate impacts through a class party, assembly or WE DayX.

Thank everyone who supported your campaign!
Use this space to think of fun ways to thank those who participated (e.g. create a thank you video to post on 
social media).

GET DOING WE RISE ABOVE

https://www.we.org/gb/wedayx/
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Kindness Cards
Print and cut out these cards, then write some kind words for one of your peers! Sign your name or leave it 
anonymous, then hand them out around your school to spread positivity. If you receive a card, take a picture and post 
it on social media with #WEriseAbove to keep the kindness going! For more cards, visit WE.org/gb/weriseabove.

To:    

To:    

To:    

To:    

To:    

To:    

RESOURCES WE RISE ABOVE

#WEriseAbove

#WEriseAbove

#WEriseAbove

#WEriseAbove

#WEriseAbove

#WEriseAbove

http://WE.org/gb/weriseabove
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WE.org/gb/weriseabove
Visit the website for more stats, information, and downloadable posters and 
infographics to help you create a kinder world. Plus, don’t forget to share 
these on social media with #WEriseAbove.

Further Online Resources

THREE TIMES 
MORE LIKELY

Young people experiencing 
a mental health issue are 

to have been bullied online.* 

WE RISE ABOVERESOURCES

*Young Minds. Safety Net: Cyberbullying’s impact on young people’s mental health. youngminds.org.uk/media/2189/pcr144b_social_media_
cyberbullying_inquiry_full_report.pdf

http://WE.org/gb/weriseabove
https://youngminds.org.uk/media/2189/pcr144b_social_media_cyberbullying_inquiry_full_report.pdf
https://youngminds.org.uk/media/2189/pcr144b_social_media_cyberbullying_inquiry_full_report.pdf
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Collect tinned 
food for local  
foodbanks.

ACTION PLANNING      ORGANISATION      LEADERSHIP SKILLS

SUSTAINABLE DEVELOPMENT GOAL 2: ZERO HUNGER

scare
hunger
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WE SCARE HUNGER

FACT: In 2018/19, The Trussell 
Trust, the UK’s largest network of 
foodbanks, gave 1,583,668 three-day 
emergency food packages to people 
in crisis.*

INTRODUCTION

HUNGER + 
FOOD COLLECTION =

When people have access to a sustainable 
source of food they can thrive and lead 
healthier lives. But what happens when 
parents cannot afford to feed their families? 
They are faced with making difficult choices, 
deciding between buying food for their 
children or other essentials such as rent, and 
must rely on the support of foodbanks and 
other people. A lack of food, coupled with the 
stress of putting food on the table can also 
lead to long-term health conditions.

When we come together to collect food for 
people struggling with hunger, we can help 
ensure they have the resources to feed 
themselves and their families. By supporting 
WE Scare Hunger, you can contribute to 
your community and also raise awareness of 
the root causes of hunger.

*The Trussel Trust. End of year stats. www.trusselltrust.org/news-and-blog/latest-stats/end-year-stats/

https://www.we.org/gb/we-at-school/we-schools/campaigns/we-scare-hunger/
http://www.trusselltrust.org/news-and-blog/latest-stats/end-year-stats/
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At School
• Collect food as individual 

classes and hold a competition 
to see which class can bring in 
the most donations. Record and 
compare the weights of food 
(by class) and count the 
number of items collected.

• Volunteer with your class or 
school group to sort donations 
at a foodbank.

At Home
• Volunteer with your family to 

serve a meal at a foodbank or 
community centre.

• Find out which items 
foodbanks most need and share 
this with your family so they 
can pick them up when 
shopping.

As a Community
• Create a flyer detailing local 

foodbanks or support 
organisations and distribute it 
within your local area.

• Distribute donation boxes 
throughout your community 
(e.g., supermarkets, banks or 
local businesses).

Collect non-perishable food and other 
essential items to support people in need 
in your community.

Ways to Take Action

WAYS TO TAKE ACTION WE SCARE HUNGER

Campaign in Action
Realising that local food poverty is a growing issue in their 
community, students at Gorse Hall Primary School in 
Manchester, decided to hold a food collection for WE Scare 
Hunger as part of their school’s Harvest Festival. 

The whole school came together to collect non-perishable 
items of food whilst learning about the importance of 
tackling food poverty locally, and then donated their bumper-
crop to the Tameside Foodbank. 
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Trick-or-treat on Halloween!
Halloween normally means costumes, trick-or-treating and 
sweets! This 31 October, give hunger the fright of its life. Go 
trick-or-treating for tinned foods, instead of sugary treats, 
and give back to your local community. Make sure to let 
your neighbours know about your petrifying plans before 
event day! 

Top Tip: Boost your impact by hosting a scary film night  
at your school. Ask your audience to pay for their tickets  
by donating a tin of food, instead of money.

Challenge Your 
Peers
People have many misconceptions 
about foodbanks and who uses them. 
Challenge your peers to research local 
food poverty and share statistics to 
overturn the stereotypes. Post facts on 
social media or launch a school-wide 
poster campaign. Remember to use 
#WEscareHunger.**

Connect With Other Campaigns

WAYS TO TAKE ACTION WE SCARE HUNGER

Fundraise 
Organise a cake sale  

and donate the profits  
to your local foodbank.*

WE Won’t Rest 
Make food packages for  
a local homeless shelter.

WE Volunteer Now
Volunteer to help sort  

food at your local  
foodbank.

WE Go Green
Start a vegetable patch at your 
school and donate any surplus  

food to a local charity.

scare
hunger

*Check out your Global Social Action Guide for fundraising tips, inspiration and action planning tools.

**We know that keeping young people safe online is a top priority, so make sure you are familiar with your school’s e-safety procedures and guidelines. 
For younger students, we recommend that your teacher creates a group social media account and manages it on behalf of your group.

https://www.we.org/gb/we-at-school/we-schools/campaigns/we-wont-rest/
https://www.we.org/gb/we-at-school/we-schools/campaigns/we-volunteer-now/
https://www.we.org/gb/we-at-school/we-schools/campaigns/we-go-green/
https://www.we.org/gb/we-at-school/we-schools/kit/
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Get Doing
STEP 1
Investigate and Learn 
Check out the Hunger issue webpage to learn more 
about the effects of hunger across the UK, and think 
about why you want to take action. Explore hunger  
locally by researching foodbanks operating in your 
community, along with the services they provide.  
Contact the foodbank and ask a few questions to  
gain a better understanding of what they need.

What items does your local foodbank need?  
Remember, foodbanks also provide other essential  
items, such as toiletries and cleaning products.

 ■  

 ■  

 ■  

 ■  

 ■  

Are there any items your foodbank can’t 
use?

How many people do they serve? What 
time of year do they need donations most?

Common Foodbank Requests

Tinned meats  
and fish

Tinned or 
powdered milk

Jars of  
peanut butter

Dry pasta  
and sauce

Tinned fruits, 
beans and soups

GET DOING

CHECKLIST
 ■ Investigate and learn with the Hunger issue 

webpage.

 ■ Visit WE.org/gb/wescarehunger for more 
resources.

 ■ Create an action plan.

 ■ Print and put up campaign posters.

 ■ Watch and share the Hunger issue video.

 ■ Print out and distribute the WE Scare 
Hunger Cards.

 ■ Share on social media with #WEscareHunger.

 ■ Share your impacts with your WE Schools 
Programme Manager.

 ■ Plan your WE DayX.

WE SCARE HUNGER

How will you drop off your donations?

https://www.we.org/gb/we-at-school/we-schools/issues-backgrounders/local-hunger/
https://www.we.org/gb/we-at-school/we-schools/issues-backgrounders/local-hunger/
https://www.we.org/gb/we-at-school/we-schools/issues-backgrounders/local-hunger/
http://WE.org/gb/wescarehunger
https://www.we.org/gb/we-at-school/we-schools/campaigns/we-scare-hunger/
https://player.vimeo.com/video/268622776
https://www.we.org/gb/wedayx/
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STEP 2
Action Plan

Set Your Goal
Now that you’ve learned more about hunger, it’s time to set a goal. Here are a few things to consider:

How many group members will be collecting food?  

When and how long will your campaign last? Will you link it to a special day or event, like Harvest Festival?

Start Date:                                                                                  Finish:  

Collection Goal
Items/kilos of Food:  

 
Assign Roles
Decide who will be responsible for each task to make sure your campaign goes smoothly.

Task Group Member(s) Responsible

Distribute WE Scare Hunger Cards in your school 

Make announcements in school assemblies

Put up posters 

Post on social media

Plan your collection route in your community 

Drop off WE Scare Hunger Cards in the community

Contact local foodbanks

Weigh and record food donations

GET DOING WE SCARE HUNGER



62

STEP 3
Take Action
It’s time to get going! Whether you’re hosting a food collection at school or volunteering at your local foodbank, you 
are helping to scare away hunger in your community. And that is life-changing!

Tip: Research the items your local 
foodbank needs and create posters to 
advertise these around your school.

Share your pictures, progress and success on social media with #WEscareHunger.

 
Reflect

How did your group do with its goals? Did you run into any challenges? 

Did your community get involved? If so, how?  

Is there anything you would do differently next time?

Besides the items your group collected, what impacts did you make together? 

GET DOING WE SCARE HUNGER
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STEP 4
Report and Celebrate 
Report
How many students from your school donated food?  

What was your final total (in kilograms of food or number of items)?  

Which foodbank did your group donate your collected items to? 

How many days did your campaign last?  

 
Celebrate
Make sure you celebrate and share the success of your campaign, and reward yourselves for all your hard work. 

 ■ Share photos of your actions with your school, community and WE Schools Programme Manager.

 ■ Capture the highlights of your event day by creating a video or classroom display.

 ■ Celebrate impacts through a class party, assembly or WE DayX.

Thank everyone who supported your campaign!
Use this space to think of fun ways to thank those who participated (e.g. share the total impact of your 
campaign with those who donated food).

WE SCARE HUNGERGET DOING

https://www.we.org/gb/wedayx/
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scare
hunger

From:   To:   
We are hosting a food collection! All donations are 
appreciated, but we’re especially interested in:

 
 
 
 
 
 
 

Thank you!  
WE.org/gb/wescarehunger

RESOURCES

scare
hunger

On                     , I will be collecting non-perishable 
food for our local foodbank. Any and all donations 
are appreciated, but we’re especially interested in:

 
 
 
 
 
 
 

Thank you!  
WE.org/gb/wescarehunger

scare
hunger

Thank you! WE.org/gb/wescarehunger

We are hosting a food collection for our  
local foodbank. We appreciate your 
participation in donating what you can.  
The items we are in most need of are:
 

 

 

WE Scare Hunger Cards
Print and fill in the dates of your food collection and the items the foodbank needs most. Cut out the cards to share 
with your school or community. To print more cards, go to WE.org/gb/wescarehunger.

Labels
Use this label to decorate your food collection box.

To distribute in your school:To distribute in your community:

WE SCARE HUNGER

http://WE.org/gb/wescarehunger
http://WE.org/gb/wescarehunger
http://WE.org/gb/wescarehunger
http://WE.org/gb/wescarehunger
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WE.org/gb/wescarehunger
Visit the website for more stats, information, and downloadable posters and 
infographics to help you make a difference. Plus, don’t forget to share these 
on social media with #WEscareHunger.

Further Online Resources

1 IN 7 
PEOPLE
across the UK worry about not 
having enough food to eat.*

RESOURCES WE SCARE HUNGER

*End Hunger UK. endhungeruk.org/shocking-figures-showing-hidden-hunger-show-need-find/

http://WE.org/gb/wescarehunger
http://endhungeruk.org/shocking-figures-showing-hidden-hunger-show-need-find/
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thrive
outdoors

Get outdoors to 
create healthier 
hearts, bodies 
and minds.

Persil are committed to inspiring the next generation of change-makers to get 
outside and experience the developmental benefits being outdoors promotes.
As a proud partner of the WE Schools programme, Persil are empowering young 
people to build their confidence, make meaningful memories, be creative, and 
thrive outdoors. WE and Persil believe that spending time outdoors promotes 
physical and mental development, as well as creating stronger social skills through 
play and cross community links.

LEADERSHIP SKILLS      ORGANISATION      ACTION PLANNING

SUSTAINABLE DEVELOPMENT GOAL 3: GOOD HEALTH AND WELL-BEING



67

FACT: A UK poll found that  
90 per cent of adults regularly 
played in their street as children, 
but today, 1 in 3 young people say 
they don’t play outside at all.*

INTRODUCTION

OUTDOORS +
AWARENESS =

Growing up has changed. Modern life and 
technology are squeezing out time for 
climbing trees and getting muddy. 
Technology, a lack of time or safe spaces to 
play, and poverty, all mean we’re spending less 
time outside. Time spent outdoors is a crucial 
part of our development—as well as being 
good for our bodies, the outdoors helps us 
have healthier hearts and minds too. Spending 
just 20 minutes in nature is shown to lower 
stress, improve focus and boost well-being!  
We learn by doing, and getting messy is a sign 
that we’re embracing life without hesitation.

So, roll down hills, swim in the sea and feel 
the Earth between your toes. Become a 
champion for the outdoors and share the 
benefits of being outside with your friends and 
community. Transform outdoor experiences 
in your school by taking your learning outside, 
and discover real play, every day.

*Muddy Hands, Project Dirt, 2018. outdoorclassroomday.com/wp-content/uploads/2018/10/Muddy-hands-report-full.pdf 

WE THRIVE OUTDOORS

http://outdoorclassroomday.com/wp-content/uploads/2018/10/Muddy-hands-report-full.pdf
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At School
• Use natural materials to create 

storytelling trails in the 
playground and school field to 
act out your favourite stories.

• Take your maths lesson outside 
and measure your shadows to 
learn about length.

• Host an outdoor WE DayX, 
festival style! Take your social 
action outside with live music, 
awareness-raising stalls and 
fundraising opportunities.

At Home
• Breathing fresh air increases 

oxygen to the brain—set up an 
outdoor homework zone to get 
a brainwave boost.

• Use old pots and pans to set  
up a mud kitchen in the garden 
and get some messy makes on 
the go!

• Opening your windows allows 
fresh air to flow around your 
home. Set up window boxes for 
plants and herbs to bring the 
outside in!

As a Community
• Carry out a litter pick in your 

community to ensure there are 
safe places for children to play 
outside.

• Invite members of the 
community to your school’s 
summer fete to share and 
promote the benefits of  
being outdoors. 

• Visit parkrun UK to find your 
local event and join members of 
your community in free, weekly 
runs to shake off the cobwebs!

Come together with your peers to 
reconnect with nature and discover 
how you can thrive outdoors.

Ways to Take Action

WAYS TO TAKE ACTION

FACT: 91 per cent of UK teachers 
said that children are happier 
when they learn outdoors.*

*The impact of outdoor learning and playtime at school—and beyond. Project Dirt, 2018. outdoorclassroomday.com/wp-content/uploads/2018/05/
FINAL-Project-Dirt-Survey-Outdoor-Play-and-Learning-at-School-2018-15.05.18.pdf 

WE THRIVE OUTDOORS

https://www.we.org/gb/wedayx/
https://www.parkrun.org.uk/
http://outdoorclassroomday.com/wp-content/uploads/2018/05/FINAL-Project-Dirt-Survey-Outdoor-Play-and-Learning-at-School-2018-15.05.18.pdf
http://outdoorclassroomday.com/wp-content/uploads/2018/05/FINAL-Project-Dirt-Survey-Outdoor-Play-and-Learning-at-School-2018-15.05.18.pdf
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Connect With Other Campaigns

WAYS TO TAKE ACTION

WE Are Silent
Create an outdoor mural  

based on a chosen article from  
the UNCRC to raise awareness  

in your school. 

WE Scare Hunger
Deliver your donations in  

person by walking trollies of  
food to your local foodbank.

WE Go Green
Start a lunchtime gardening  

club and plant vegetables  
with your peers.

WE Walk For Water 
Plot out a water walk route  
in your school grounds to  

raise funds for the WE  
Villages Water Pillar.*

Outdoor Classroom 
Day
Share the joy of outdoor learning and play in your 
school on Outdoor Classroom Day. Join over 3 
million children worldwide in getting outside and 
feel the benefits of being in the great outdoors. 
Celebrated in both November and May, you can 
champion outdoor learning all-year round! Visit 
outdoorclassroomday.org.uk to sign up and get 
outdoors!

Challenge Your Peers
Let everyone know just how great the outdoors is! 
Whether its swimming in the sea, bike riding, or 
star-gazing, take a picture or video of you enjoying 
your favourite outdoor spot with a short message  
of why you love it. Share it on social media and 
challenge three of your friends to do the same,  
and create a community of outdoor champions. 
Remember to use the hashtags 
#WEthriveOutdoors and #dirtisgood.**

thrive
outdoors

**We know that keeping young people safe online is a top priority, so make sure you are familiar with your school’s e-safety procedures and guidelines. 
For younger students, we recommend that your teacher creates a group social media account and manages it on behalf of your group.

*Check out the Global Social Action Guide for fundraising tips, inspiration and action planning tools.

WE THRIVE OUTDOORS

https://www.we.org/gb/we-at-school/we-schools/campaigns/we-are-silent/
https://www.unicef.org.uk/what-we-do/un-convention-child-rights/
https://www.we.org/gb/we-at-school/we-schools/campaigns/we-scare-hunger
https://www.we.org/gb/we-at-school/we-schools/campaigns/we-go-green/
https://www.we.org/gb/we-at-school/we-schools/campaigns/we-walk-for-water/
https://www.we.org/gb/we-villages/water/
https://www.we.org/gb/we-villages/water/
http://outdoorclassroomday.org.uk
http://outdoorclassroomday.org.uk
https://www.we.org/gb/we-at-school/we-schools/kit/
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CHECKLIST
 ■ Investigate and learn with the Outdoors issue 

webpage.

 ■ Visit WE.org/gb/wethriveoutdoors for 
additional resources and to learn more.

 ■ Create an action plan.

 ■ Put up campaign posters.

 ■ Share on social media with 
#WEthriveOutdoors and #dirtisgood. 

 ■ Share your impacts with your WE Schools 
Programme Manager.

 ■ Plan your outdoor WE DayX.

Sadly, some aspects of modern life make it tricky to get outdoors. For example, the average person in Britain watches 
22 hours of television a week!** Think about what you can do to help yourself and your peers break down these 
barriers and get out in the wide world! 
 
 
 
 
 
 

What stops you from getting outdoors?

What would help you and your peers spend more time outside?

Get Doing
STEP 1
Investigate and Learn 
Not only is getting outdoors great fun, it also gives your 
body and brain a boost! And it’s not all about exercise—
just being in green spaces helps reduce stress, improve 
sleep and promotes well-being.* Get outside with your 
group and consider how it makes you feel.

How does it help the below aspects of your daily life?

GET DOING

Physical Social Mental

* University of East Anglia. www.uea.ac.uk/about/-/it-s-official-spending-time-outside-is-good-for-you
** Finder. TV Statistics. www.finder.com/uk/tv-statistics

WE THRIVE OUTDOORS

https://we.org/gb/we-at-school/we-schools/issues-backgrounders/benefits-of-the-outdoors
https://we.org/gb/we-at-school/we-schools/issues-backgrounders/benefits-of-the-outdoors
http://WE.org/gb/wethriveoutdoors
https://www.we.org/gb/we-at-school/we-schools/campaigns/we-thrive-outdoors
https://www.we.org/gb/wedayx/
https://www.uea.ac.uk/about/-/it-s-official-spending-time-outside-is-good-for-you
https://www.finder.com/uk/tv-statistics
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STEP 2
Action Plan

Set Your Goal
It’s time to put the “great” back in the great outdoors! WE Thrive Outdoors is all about getting out and about with 
your peers, to reconnect with nature and become champions of the outdoors. Now that you know more about the 
benefits of being outside and factors that can prevent people doing it, decide what your campaign goal will be. 
Think about how you will transform outdoor experiences in your school to help everyone thrive in the outside.

How will you get your peers and community outside?  

How will you raise awareness about the benefits of being outdoors?  

What impact do you hope to create through your action?  

Open the doors and get out and about!
Change starts with an idea and happens with a plan. From carrying out surveys in the school, to leading assemblies 
and putting up posters—your action plan will put you on the road to success and help you achieve your goal. Use the 
spaces below to think about what roles your group members will take and what tasks they’re assigned.

GET DOING

Role: 
E.g. Researcher

Role:

Role:Role:

Tasks:

• Explore local opportunities  
to get outdoors

• Find facts to share in assemblies

Tasks:

Tasks:Tasks:

WE THRIVE OUTDOORS
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STEP 3
Take Action 
It’s time to get outdoors! Come together with your peers to get stuck in the mud, feel the Earth between your toes and 
the rain on your skin. Experience the joy of being in the great outdoors and soak up the benefits along the way!

Tip: There’s no such thing as bad weather—just bad 
clothing! Collect coats, jumpers, and wellies to help 
everyone enjoy the outdoors, whatever the weather.

Share your pictures, videos, updates and favourite facts on social media with 
#WEthriveOutdoors and #dirtisgood.

 
Reflect

How much more time have you spent outside since the start of the campaign?

How has spending more time outside impacted you and your peers?

What change did you see in the outdoor experiences in your school?

How will you continue to champion the outdoors in your school and community?

GET DOING WE THRIVE OUTDOORS
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STEP 4
Report and Celebrate 
Report
How many people were involved in your campaign?  

How did you raise awareness during your campaign?  

How did you encourage people to get outdoors?  

How have outdoor experiences changed in your school?  

Did your community get involved in your campaign? If so, how?  

Did your school take part in Outdoor Classroom Day?  

Celebrate
Make sure you celebrate and share the success of your campaign and reward yourselves for all your hard work. 

 ■ Share photos of your actions with your school, community, and WE Schools Programme Manager.

 ■ Capture the highlights of your event day and create a video or classroom display.

 ■ Celebrate your impacts through a class party, assembly or outdoor WE DayX.

Thank everyone who supported your campaign!
Use this space to think of fun ways to thank those who participated (e.g. create a poster to show the number of 
people your campaign reached).

GET DOING WE THRIVE OUTDOORS

https://outdoorclassroomday.com/
https://www.we.org/gb/wedayx/
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RESOURCES

Outside Time Tracker 
Habit trackers help you visualise your progress towards your goals. By keeping a log of how much time you spend 
outside each week, you can reflect on what changes you might need to make to dedicate more time outdoors. You 
might be surprised at what you discover! To print more, go to WE.org/gb/wethriveoutdoors.

Key

 
3+ hours

 
2-3 hours

 
1-2 hours

 
1 hour or less

M

Tu

W

ThF

Sa
Su

M

Tu

W

ThF

Sa
Su

M

Tu

W

ThF

Sa
Su

M

Tu

W
ThF

Sa
Su

Week 1:

         /         /        .

Week 3:

         /         /        .

Week 2:

         /         /        .

Week 4:

         /         /        .

WE THRIVE OUTDOORS

http://WE.org/gb/wethriveoutdoors
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*The Good Childhood Report, 2018. www.childrenssociety.org.uk/good-childhood-report

WE.org/gb/wethriveoutdoors
Visit the website for more stats, information, downloadable posters and 
infographics to help you make a difference. Plus, don’t forget to share these 
on social media with #WEthriveOutdoors and #dirtisgood.

Further Online Resources

can help develop a positive self-image 
and enhanced social skills.*

Research shows that 

EXPERIENCE OF 
THE OUTDOORS

thrive
outdoors

RESOURCES WE THRIVE OUTDOORS

https://www.childrenssociety.org.uk/good-childhood-report
http://WE.org/gb/wethriveoutdoors
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LEADERSHIP SKILLS  CRITICAL THINKING  REFLECTION

SUSTAINABLE DEVELOPMENT GOAL 10: REDUCED INEQUALITIES

Organise 
a volunteer 
activity with 
your peers.

volunteer 
now
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VOLUNTEERING +  
YOUTH EMPOWERMENT =

Volunteering brings people together and 
makes our communities better places for 
everyone to live. Whether you make an 
impact on a local issue or rally together  
for a global cause, volunteering is proven  
to improve life skills and career prospects.

Find your passion for change and gather your 
peers to volunteer for a cause you care about. 
Support younger students in your school to 
organise a fundraiser or take local action and 
create change on an issue or problem you see 
affecting your world.

FACT: One quarter of young 
people aged 16-24, volunteer 
at least once a month!*

INTRODUCTION WE VOLUNTEER NOW

*Department for Digital, Culture, Media & Sport. Community Life Survey 2017 -18. 
assets.publishing.service.gov.uk/government/uploads/system/uploads/
attachment_data/file/734726/Community_Life_Survey_2017-18_statistical_
bulletin.pdf

https://assets.publishing.service.gov.uk/government/uploads/system/uploads/attachment_data/file/734726/Community_Life_Survey_2017-18_statistical_bulletin.pdf
https://assets.publishing.service.gov.uk/government/uploads/system/uploads/attachment_data/file/734726/Community_Life_Survey_2017-18_statistical_bulletin.pdf
https://assets.publishing.service.gov.uk/government/uploads/system/uploads/attachment_data/file/734726/Community_Life_Survey_2017-18_statistical_bulletin.pdf
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At School
• Launch a social action club for 

younger years in your school 
and support them to organise a 
fundraiser, e.g. a coin 
collection.

• Organise a volunteer week and 
recruit volunteers for your 
school and local area, such as 
your library or an elderly 
people’s home.

At Home
• Spend time together cleaning 

up a local park or other green 
space.

• Bring your family together to 
volunteer at a foodbank or 
community centre.

As a Community
• Host a volunteering meet-and-

greet in your community, 
where community members 
can meet organisations 
needing volunteers.

• Organise a community clothing 
collection for a homeless 
shelter.

Rally your group to volunteer 
locally or support younger students 
to organise a fundraising action.

Ways to Take Action

WAYS TO TAKE ACTION

Campaign in Action
Penarth Group School in Stockport are taking on an 
incredible challenge—connecting with their community and 
creating a beautiful outdoor space at the same time. 

Wanting to find a way to break down barriers and spend time 
with their local elderly community, students have redesigned 
their school garden and purchased a garden house, 
decorating it with plants and colourful furnishings. They 
now have the perfect quiet space to relax and share stories 
with each other!

WE VOLUNTEER NOW
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WE VOLUNTEER NOWWAYS TO TAKE ACTION

International Volunteer 
Day
Spread the message about your volunteering projects on  
5 December 2019!

International Volunteer Day is the perfect way to inspire 
your peers to take action and raise awareness about all 
the different forms volunteering can take.

Find out more at www.un.org/en/events/volunteerday.

Challenge Your 
Peers
Volunteering is about doing something 
good to help others. Challenge your 
friends to perform daily acts of kindness 
and share them on social media using 
#WEvolunteerNow.** Help an elderly 
neighbour with their shopping or spend 
lunch with a new student at school—the 
possibilities are endless!

Connect With Other Campaigns

Fundraise 
Launch a social action  
club and lead others to  
organise a fundraiser.*

WE Need Numeracy 
Organise a numeracy 

workshop in your local 
community centre to help 

community members learn  
more about the importance  

of numeracy skills.

WE Go Green
Help brighten up your 

environment and go litter  
picking in your 

local community.

WE Won’t Rest
Support vulnerable members  

of your community by  
volunteering at your  

local homeless shelter.

*Check out your Global Social Action Guide for fundraising tips, inspiration and action planning tools.

**We know that keeping young people safe online is a top priority, so make sure you are familiar with your school’s e-safety procedures and guidelines. 
For younger students, we recommend that your teacher creates a group social media account and manages it on behalf of your group.

http://www.un.org/en/events/volunteerday
http://we.org/gb/weneednumeracy
https://www.we.org/gb/we-at-school/we-schools/campaigns/we-go-green/
https://www.we.org/gb/we-at-school/we-schools/campaigns/we-wont-rest/
https://www.we.org/gb/we-at-school/we-schools/kit/
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STEP 1
Investigate and Learn 
Get started by thinking about which local or global issues 
you’re passionate about and which organisations you 
would like to volunteer or fundraise for. If you need some 
help thinking about which issues ignite your passion for 
change, visit the Exploring Issues webpage.

What local issues are you passionate 
about?  

Get Doing
CHECKLIST

 ■ Investigate and learn with the Exploring 
Issues webpage.

 ■ Visit WE.org/gb/wevolunteernow for more 
resources.

 ■ Discover fundraising tips in the Global Social 
Action Guide.

 ■ Create an action plan.

 ■ Put up campaign posters.

 ■ Print out and distribute the Volunteer Profiles.

 ■ Share on social media with 
#WEvolunteerNow.

 ■ Share your impacts with your WE Schools 
Programme Manager.

 ■ Plan your WE DayX.

What global issues are you passionate about?

What local or global organisations would you like to volunteer or fundraise for?

 
Now zone in on your own community!
If you decide you want to volunteer locally, you can learn about the issues in your community by taking a walk around 
your local area and mapping out the issues you see. Download the Community Mapping Activity to support you.

What social issues are apparent in your local community? Which issues were you most surprised by?

GET DOING WE VOLUNTEER NOW

https://www.we.org/gb/we-at-school/we-schools/issues-backgrounders/
https://www.we.org/gb/we-at-school/we-schools/issues-backgrounders/
https://www.we.org/gb/we-at-school/we-schools/issues-backgrounders/
http://WE.org/gb/wevolunteernow
https://www.we.org/gb/we-at-school/we-schools/kit/
https://www.we.org/gb/we-at-school/we-schools/kit/
https://www.we.org/gb/we-at-school/we-schools/campaigns/we-volunteer-now/
http://www.we.org/gb/wedayx
https://cdn.we.org/wp-content/uploads/2016/10/Community-Mapping_UK.pdf?_ga=2.12483316.131233732.1561975128-2009934439.1560244813
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STEP 2
Action Plan

Set Your Goal
Whether you plan a volunteer action in your local community or support younger students to organise a 
fundraiser, you’ll make a mighty impact. Set a goal to stay on track.

What will your volunteer action be?  

When will you hold your volunteer week or fundraiser?  

If you’re volunteering with younger students, how will you support the group?  

What is your volunteering goal (e.g., hours, actions, amount raised)?  

More people means more impact! How will you rally together and increase participation in your campaign? 

 

 
Create a Timeline
Create a timeline to plan your actions! Plot the steps your group will take to get ready for your volunteer actions, 
including how you will rally people together to participate.

1.  

2.  

3.  

4.  

5.  

6.  

7.  

8.  

What supplies will you need?

Mind-map any issues that might come up during your actions so you can be better prepared to handle them (e.g., bad 
weather, fewer students participating than expected, etc.).

GET DOING WE VOLUNTEER NOW

E.g. advertise your fundraising club to younger students

E.g. hold first meeting 
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STEP 3
Take Action
Encourage students and community members to rally together for your volunteering or fundraising actions. By 
engaging in meaningful actions, you will be making positive change, while boosting the well-being and skills of 
yourself and others!

Tip: Get creative and hold a fun event 
so the whole school can get involved!

Share your pictures, progress and volunteer actions on social media with 
#WEvolunteerNow.

 
Reflect

What did it feel like to help others?

What were the main impacts you feel you had?

Volunteering teaches us many skills. What skills did you develop by taking part in the WE Volunteer 
Now campaign?

GET DOING WE VOLUNTEER NOW
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STEP 4
Report and Celebrate 
Report
How many different activities did you plan?  

How many people did you get involved in volunteering or fundraising actions?  

How many hours, on average, did each person volunteer or fundraise for?  

Have your thoughts on volunteering changed? How?  

If you supported younger students to fundraise, how much did you raise?  

 
Celebrate
Make sure you celebrate and share the success of your campaign, and reward yourselves for all your hard work. 

 ■ Share photos of your actions with your school, community and WE Schools Programme Manager.

 ■ Capture the highlights of your event day and create a video or classroom display.

 ■ Celebrate impacts through a class party, assembly or WE DayX.

 

Thank everyone who supported your campaign!
Use this space to think of fun ways to thank those who participated (e.g. send a letter to the organisation you 
supported to share your impact).

GET DOING WE VOLUNTEER NOW

http://www.we.org/gb/wedayx
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RESOURCES

Volunteer Profiles
You’ve pulled together an all-star team for WE Volunteer Now. Ask your teammates to sit down and design their own 
volunteer profile cards and pin them on a noticeboard to share your talents and motivations with each other. To print 
more, go to WE.org/gb/wevolunteernow.

 

volunteer 
now

 
Name:

 

My volunteer talent:

 
 
 
 
 

I volunteer because:

 
 
 
 
 

  

 

volunteer 
now

 
Name:

 

My volunteer talent:

 
 
 
 
 

I volunteer because:

 
 
 
 
 

WE VOLUNTEER NOW

http://WE.org/gb/wevolunteernow


85

WE.org/gb/wevolunteernow
Visit the website for more stats, information, and downloadable posters and 
infographics to help you make a difference. Plus, don’t forget to share these 
on social media with #WEvolunteerNow.

Further Online Resources

80% OF 
EMPLOYERS 
value volunteering on 
a CV, when recruiting.*

RESOURCES WE VOLUNTEER NOW

*TimeBank. timebank.org.uk/key-facts

http://WE.org/gb/wevolunteernow
http://timebank.org.uk/key-facts
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INFORMATION LITERACY    CRITICAL THINKING    ARGUMENT FORMATION

SUSTAINABLE DEVELOPMENT GOAL 11: SUSTAINABLE CITIES AND COMMUNITIES

Shed light on
the realities of
homelessness.

won’t
rest
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FACT: It is estimated 
that there are more 
than 320,000 homeless 
people in the UK.**

WE WON’T RESTINTRODUCTION

HOMELESSNESS + 
ADVOCACY =

Homelessness means not having a reliable 
place to call home. There are many 
misconceptions and misunderstandings 
about homeless people. These stereotypes 
are damaging, hindering homeless people 
from getting back on their feet.

Come together with your peers to shed light 
on the realities of homelessness. Share facts 
on social media to challenge stereotypes and 
give homeless people back their identities as 
individuals.* Then, get in touch with a local 
shelter or homelessness charity and find out 
how you can help. Together, we’ll show the 
world that we won’t rest until everyone has a 
place to call home.

*We know that keeping young people safe online is a top priority, so make sure you are familiar with your school’s e-safety procedures and guidelines.

For younger students, we recommend that your teacher creates a group social media account and manages it on behalf of your group.

**Shelter. 22 November 2018. england.shelter.org.uk/media/press_releases/articles/320,000_people_in_britain_are_now_homeless,_as_numbers_
keep_rising

https://england.shelter.org.uk/media/press_releases/articles/320,000_people_in_britain_are_now_homeless,_as_numbers_keep_rising
https://england.shelter.org.uk/media/press_releases/articles/320,000_people_in_britain_are_now_homeless,_as_numbers_keep_rising
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At School
• Share daily homelessness facts 

in form time or assemblies to 
raise awareness throughout 
your school. Finish your 
campaign with a quiz!

• Get in touch with a local 
shelter or homelessness charity 
and find out what actions you 
can take to help end 
homelessness.

At Home
• What do your family think 

about homeless people? Have a 
discussion with them and 
discuss any of their 
misconceptions.

• Have a family night-in and 
watch a film or documentary 
about homelessness. 
Afterwards, take time to talk 
about how it made you feel.

As a Community
• Hold a collection at your local 

community centre to collect 
clothes and care items for 
homeless people in your area.

• Launch a poster campaign 
within your community to help 
everyone understand what it 
means to be homeless.

Share facts about homelessness to 
challenge damaging stereotypes 
about homeless people.

Ways to Take Action

WAYS TO TAKE ACTION WE WON’T REST

Campaign in Action
Students at St. Cecilia’s Primary School in the London Borough 
of Sutton, are joining forces to help end homelessness! 
Organising an after school sleepout, students raised awareness 
about the realities homeless people face every day. 

Challenged to find shelter on their school playground and 
with teachers acting like members of the public, students also 
dealt with differing weather conditions, and the difficulty of 
having hot food and drinks outside. Students now feel more 
resilient and able to further tackle this growing issue in their 
community!   
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WAYS TO TAKE ACTION WE WON’T REST

Fundraise 
Organise a sleepover  

in your school hall  
and charge your peers  

for tickets.*

WE Read Together
Feature a book about 
homelessness at your 

upcoming book  
club meeting.

WE Feel Good
Write cards with  

positive affirmations inside  
to include in care packages  

for vulnerable people in  
your community.

WE Go Green
Recycle unwanted clothes 

or blankets by donating 
them to your local shelter.

won’t
rest

Connect With Other Campaigns

*Check out your Global Social Action Guide for fundraising tips, inspiration and action planning tools.

Share a Smile
For many rough sleepers, the worst thing about being homeless 
is the isolation and loneliness. If you see someone sleeping on 
the streets, try sharing a smile or a simple hello. It can make all 
the difference.

If you are over the age of 16, you can also contact StreetLink to 
let them know. A local team will then work to connect the 
homeless person with appropriate support.

Remember! Your safety comes first. Tell an adult you trust if 
you are worried about someone you have seen sleeping rough.

Challenge Your 
Peers
Challenge your fellow change-
makers to a fact battle on social 
media! Take turns to share facts 
with one another, until you all run 
out. Who can spread the most 
knowledge? Remember to use 
#WEwontRest when you share.

https://www.we.org/gb/we-at-school/we-schools/campaigns/we-read-together/
http://we.org/gb/wefeelgood
https://www.we.org/gb/we-at-school/we-schools/campaigns/we-go-green/
https://www.we.org/gb/we-at-school/we-schools/kit/
https://www.streetlink.org.uk/
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STEP 1
Investigate and Learn 
Before you start taking action, you need to learn more 
about homelessness so that you’re armed with the 
information to dispel myths and create change!

What do you already know about homelessness? With 
your group, write down any words or phrases that you 
associate with homeless people on the mind map below.

Get Doing
CHECKLIST

 ■ Investigate and learn with the Homelessness 
issue webpage.

 ■ Visit WE.org/gb/wewontrest for more 
resources.

 ■ Create an action plan.

 ■ Put up campaign posters.

 ■ Watch and share the Homelessness issue 
video.

 ■ Share snaps on social media using the Photo 
Board and spread the word using 
#WEwontRest.

 ■ Contact a local shelter or homelessness 
charity.

 ■ Share your impacts with your WE Schools 
Programme Manager.

 ■ Plan your WE DayX.

GET DOING WE WON’T REST

Use the Homelessness issue webpage to learn more about the causes of homelessness. Could any of 
the words or phrases you’ve written above be described as stereotypes? Why? Why not?

Why can stereotypes be damaging? How does raising awareness help to challenge stereotypes?

https://www.we.org/gb/we-at-school/we-schools/issues-backgrounders/local-homelessness/
https://www.we.org/gb/we-at-school/we-schools/issues-backgrounders/local-homelessness/
http://WE.org/gb/wewontrest
https://www.we.org/gb/we-at-school/we-schools/campaigns/we-wont-rest/
https://player.vimeo.com/video/267867073
https://player.vimeo.com/video/267867073
http://www.we.org/gb/wedayx
https://www.we.org/gb/we-at-school/we-schools/issues-backgrounders/local-homelessness
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STEP 2
Action Plan

Set Your Goal
By educating yourself and others about homelessness, you will launch a movement of kindness. Plus, when you 
connect with a local homeless charity or support organisation, you’ll make a real difference to the lives of 
homeless people in your community.

How many facts will you share on social media?  

How many people will get involved in raising awareness?  

Will you support a local homeless charity? If so, which one? How will you support them?

 

Do you have a volunteering (e.g. hours volunteered) or fundraising (e.g. money raised) goal? What is it?

 

 
Assign Roles
There’s loads of ways you can help the homeless! How will you raise awareness with the WE Won’t Rest campaign?  
In the speech bubbles below, write down as many methods as possible. Then, in the faces, write which group member(s) 
will be responsible for each task. Remember to match group members’ talents and skills to each responsibility.

GET DOING WE WON’T REST

 
E.g. Write to  

your local 
newspaper

E.g. Comms 
Manager

If you are working with a local homelessness charity or organisation, you’ll want to find out how you can best support 
them. Write down some ways you can help below.

 ■   

 ■   

 ■   

 ■   

 ■   

 ■  

E.g. Collecting items of clothing or blankets to donate

https://www.we.org/gb/we-at-school/we-schools/campaigns/we-wont-rest/
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STEP 3
Take Action
Now that you’re an expert on homelessness, it’s time to spread awareness throughout your community! By sharing 
facts and dispelling myths, you’ll help to build the understanding of others and break down the stereotypes that hold 
homeless people back.

Tip: Research homelessness 
organisations to find case studies 
you can share across your school.

Don’t forget to share your pictures, connections and updates on social media with 
#WEwontRest.

 
Reflect

Did your group reach your awareness-raising goal? Did you run into any challenges along the way? If 
so, how did you solve them?

How have your perceptions of homeless people changed throughout the campaign? How can you keep 
challenging negative stereotypes in your daily life?

What is one action, other than awareness-raising, that you could take to help end homelessness?

GET DOING WE WON’T REST
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STEP 4
Report and Celebrate 
Report
How many people from your school/community got involved in your WE Won’t Rest campaign?  

How did you raise awareness during your campaign?  

How many posts did you share on social media?  

If you supported a homelessness charity, which one?  

 
Celebrate
Make sure you celebrate and share the success of your campaign, and reward yourselves for all your hard work. 

 ■ Share photos of your actions with your school, community and WE Schools Programme Manager.

 ■ Capture the highlights of your event day and create a video or classroom display.

 ■ Celebrate your impacts through a class party, assembly or WE DayX.

 

Thank everyone who supported your campaign!
Use this space to think of fun ways to thank those who participated (e.g. hold an assembly to share the facts you 
learned and the impact your campaign had).

GET DOING WE WON’T REST

http://www.we.org/gb/wedayx
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Photo Board
Share facts about homelessness on social media to help spread awareness! Write your facts clearly on the board below, 
then take a photo of yourself or your group holding it. Upload it to social media using #WEwontRest, challenge your 
friends to do the same, and start a chain of awareness. To print more copies, visit WE.org/gb/wewontrest.

RESOURCES WE WON’T REST

Did you know…

Find more facts about homelessness  
at WE.org/gb/wewontrest.

#WEwontRest

http://WE.org/gb/wewontrest
http://WE.org/gb/wewontrest
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WE.org/gb/wewontrest
Visit the website for more stats, information, and downloadable posters and 
infographics to help you make a difference. Plus, don’t forget to share these 
on social media with #WEwontrest.

Further Online Resources

rise in the number of rough sleepers 
in England since 2010.*

There has been a

169 PER CENT

won’t
rest

RESOURCES WE WON’T REST

*Crisis. The homelessness monitor: England 2018. www.crisis.org.uk/media/238700/homelessness_monitor_england_2018.pdf

http://WE.org/gb/wewontrest
https://www.crisis.org.uk/media/238700/homelessness_monitor_england_2018.pdf
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